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Press Release

Why are French people coming to live in the UK?

In the first ever independent poll of French voters living in the UK, GfK NOP
interviewed over 1,000 people after they voted at the second round of the

Presidential election in London on 6 May, in a quest to find out what values
drive this growing community, and why they have chosen to live in the UK,

not France.

Preference between British and French systems

GfK Group GfK NOP ‘Why are French people coming to live in the UK? May 2007

French People Preferences for the British System over
the French System
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Corporate culture
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Point of view on globalisation
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Buying a property
Universities

Fewer inequalities

Quality of life
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European Policy

Secondary education

Social Protection

Health Service

Broadly, French nationals living in London think that the economy and work
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practices of Britain are better run than in France, but that French society is

better organised and more agreeable than British society.
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A total of 79% of all respondents had a preference for the British way of
running the economy against just 8% who preferred the French system.
Similarly, 94% said that professional opportunities were greater in Britain
than in France, and 86% that the British spirit of enterprise was preferable.

They also favoured British work ethics and corporate culture.

In contrast, 67% believe that the quality of life in France is better than in
Britain, with a huge 89% preferring the French health system to the NHS and
81% thinking French social security is better than British. French primary and
secondary schools are preferred by an average of 62% of respondents, but
the British Universities system is preferred by 43% against 40 % for the

French system.

The outstanding point on which Left and Right differ is globalisation,
although both sides prefer the British approach to the French. However, only
6% of Sarkozy supporters think that the French position on globalisation is

better than the British, while, for Royal supporters, this rises to 30%.

Supporters of both candidates agree that British immigration policy is
preferable to the French — 67% of all voters — but in the case of the EU 59%
prefer the French policy to the British.

Likelihood of going to live in France

While 28% of the voters say that they would become more likely to return to
France if Sarkozy was elected, this figure falls to 14% if Royal were to
become President. Nearly half of Sarkozy voters declared they would be

more likely to go back to France if their candidate was elected.

Voting behaviour

Ségoléne Royal Nicolas Sarkozy
Men 44 % 56 %
Women 47 % 53 %
Less than 30 years old 52% 48%
30+ years old 43% 57%
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---ends---
Notes for the editor

GfK NOP interviewed 1,149 French people who voted at the second round of the Presidential
election on 6 May 2007 in London, representing 13,989 voters out of 43,316 registered (a
participation of 32.3%).

About GfK NOP Ltd

GfK NOP Ltd is part of the GfK Group and a leading research agency in the UK and
internationally. It is a renowned supplier of syndicated and custom research, producing industry
specialists, best-in-field research design, methodologies and analytics for qualitative,

quantitative, ethnographic, omnibus and online services.
Based in London, GfK NOP operates three business divisions:

1. GfK NOP Custom Research — covering Automotive, Business-to-Business, Consumer
(including products and retail, travel and new media), Financial, Technology, Social

Research and Mystery Shopping
2. GfK HealthCare
3. GfK NOP Media

For further information, please visit our website: www.gfknop.com

Responsible under press legislation:
Amanda Wheeler, PR Manager, GfK NOP Ltd, Ludgate House, 245 Blackfriars Road, London SE1
9UL. Tel: +44 (0) 20 7890 9386 / email: amanda.wheeler@gfk.com

The GfK Group

The GfK Group is the No. 4 market research organization worldwide. Its activities cover five
business divisions, Custom Research, Retail and Technology, Consumer Tracking, Media and
HealthCare. In addition to 13 German subsidiaries, the Group has over 130 subsidiaries and
affiliates located in more than 70 countries. Of a current total of over 7,900 employees, around

80% are based outside Germany. For further information, visit our website: www.gfk.com.
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